Mobile marketing figured prominently on the March 6™ episode of NBC'’s
The Apprentice, when the remaining 17 candidates were challenged by
Donald Trump to create a text messaging campaign for the Gillette Fusion
razor system. Whichever team got the most users to text a keyword to
Gillette would win the task. Team Gold Rush marched through Times
Square with signs advertising the call to action while Team Synergy took
the approach of wearing bathrobes in public and giving out the keyword
and short code verbally when people asked them what they were doing.
As always, the program with the clearest call to action generated the best
response: Gold Rush won by a score of 683 to 458.

Cingular Wireless is predicting that the fifth season of American Idol will
generate the most text messages to date. SMS voting was first used in
the second season of the show, when it generated 7.5 million messages.
In the third season volume almost doubled to 13.5 million, while the
merger of Cingular and AT&T helped messaging last season triple to 41.5
million. This season Cingular says it is well ahead of the pace to top that
amount, especially given the range of new mobile interactive services that
include weekly trivia for a $100,000 grand prize as well as TXT Chats with
Ryan Seacrest and the contestants.

According to an independent survey, 89% of Europe's major brands plan
to shift resources to mobile marketing by 2008. In fact, Airwide Solutions
found that within five years, 52% of these brands expect to spend
between 5% and 25% of their total marketing budget on mobile. To date,
40% of brands have deployed text messaging campaigns and 18% have
deployed multimedia messaging (MMS) campaigns.

65% of mobile users in Asia Pacific (including Australia, Hong Kong,
Malaysia, China, Singapore, South Korea and Taiwan) send text
messages every day; mobile penetration in the region grew from 80.2%
in 2004 to 90.2% in 2005 (IDC)

Number of mobile subscribers who used different services in January
in millions and as a percentage of mobile users in that country
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A London-area municipality has launched a new Election Alarm Clock
service designed to improve voter registration and turnout. As part of a
pilot project that runs untii May, citizens can sign up at
www.electionalarmclock.com to receive automated mobile alerts
reminding them of key dates in the election calendar. The project is a
response to research that shows up to one in four 18 to 24 year olds in
the London boroughs are not registered to vote.
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A new study suggests that using SMS to deliver medical results can
speed up the rate of treatment. According to a study published in the
journal STI, British patients that agreed to receive results of their
Chlamydia test by SMS received treatment much quicker than others. On
average, patients received their SMS diagnosis within 8 days of their test
and got treatment within 8.5 days. Standard practice is for results to be
delivered within 11 days and receive treatment within 15 days. (Source:
All Headlines News)
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MySpace, the popular social networking site which has quickly grown to
become the fifth most popular English language website in the world, has
added an SMS alert service. MySpace Mobile allows users to be notified
when they receive friend requests or comments to their blog. Messages
are sent through the short code MYSPC (69772).
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With end-of-year results in for all the major wireless operators in Canada and
the United States, MyThum now reaches a total of more than 202 million North
American mobile subscribers.

* cingular \v@ T - -Mobile- Glltel

54.1 million 51.3 million 47.6 million 21.7 million 10.7 million

6.17 million 5.44 million 4.52 million 0.32 million 0.30 million

Source: latest company reports
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